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Introduction
Basically, Nobody State University would not record an increase in revenue if there was an increase in tuition. This is because, from the onset, an increase in tuition will result to decrease in the number of those who enroll for classes at the University as well as a drop in a significant number of those who are already enrolled at the university. Therefore, if the university proceeds to increase the tuition, it will decrease the revenue. However, in a special case where the increase in tuition by the University does not result to decrease in enrollment or drop of the already enrolled students, the university would have the chance of having an increased revenue. 
However, based on the scenario and common practice, the main objective of increasing tuition is to increase tuition revenues while continuing to maintain an increased or constant number of student’s enrollment. The tuition elasticity would then be described as the adjustment in student enrollment as a result of the adjustment in tuition. 
Describe the conditions under which revenue will (a) rise, (b) fall, or (c) remain the same. 
In the scenario that an increase in tuition does not result to fall in the number of enrollments as well as cases of drop outs. The university will register an increase in revenue. This is because revenue is determined by the number of units demand multiplied by the price which is tuition in this case. Hence the increase in the number of enrollments while at the same time maintaining the number of students who are already enrolled would result to raise in revenue. On the other hand, if the increase in tuition fee would result to fall in the number of students enrollments as well as a drop in the number of the already enrolled student. The university would register a fall in revenue. This is because there is overall a reduced number of students demanding the university services at a higher tuition. The following graph indicates an increase and a fall in revenue at the Nobody State University.
On the other hand, if the increase in tuition at Nobody State University would result to an equal a number of drop outs as well as the number of the enrolled students. The university would record a constant revenue amount. In addition, the revenue can remain constant even if there is because of the increased tuition and students dropping out of college to join other universities and colleges that are competitors of the Nobody State University. In this case, the demand curves will illustrate price and quantity relationships, in terms of the quantity, or the number of students enrolled at the increased tuition fees.
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Usually, in the case of price elasticity of demand for a given good is relatively inelastic -1 < Ed < 0, the proportional or percentage change in the quantity demanded is smaller than that in price (Jenifer, 2017). This would mean that a when the price is increased, the total revenue would as well increase. However, this is different in Nobody State University, this because the university has a price elasticity of -1.2 which means that for every 1 percent increase in price there would be a corresponding 1.2% decrease in the quantity or the number of students registered for the university classes. Therefore, according to the indicated price elasticity of demand, the university would be discouraged to increase the tuition fee so as to avoid losing the perspective as well as the already registered students which will result in decreased revenue.
Recommendation
I think that the option of Nobody State University increasing their tuition just by a small percentage would not increase the university’s revenue. Thus I would recommend the university to consider others ways for increasing the university’s revenue. In my opinion, I think that Nobody State University should increase their portfolio such as through the adoption of online courses which would bring in new students thus result to increase the university’s revenue from the new enrollments (Victoria, 2017). The new online courses will help the university to get students all around the world without having to incur the cost for physical facilities expansion as a result of the increased enrollments. 
The alternative way that can be used by the university to promote their revenue growth is through the use of social media and internet to advertise their programs and competencies at their website. In addition, the university may as well as you their website to advertise for other companies in exchange for payments which will as well increase the university’s revenue. It is also commendable for the Nobody State University to utilize their facilities such as classroom and halls to for renting for hosting local or international conferences and business seminars all which will result in an increment in the amount of their revenue (Victoria, 2017).
Thus as the president of the Nobody State University, I would use various concepts learned from this class to lay down strategies for increasing the overall revenue for the university. For instance, I would use price elasticity to assess the impact of increasing tuition on the overall university revenue.
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